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FOREWORD

This counseling and gudance program ser-es i1s patterned
after the Performance-Based Teacher Education modi.les
designed and developed at the Nationa! Center for Research
in Vocational Education. under Federal Number NE-C00-3-77
Because this model has been successfully and enthusiastically
recieved nationally and internationally. this series of modules
follows the same basic format

This module s one of a series of competency-based guidance
program training packages focusing upon specific professional
and paraprofessional competencies of guidance personnel
The competencies upon which these modules are based were
identitied and venfied through a project study as being those
ofcriticalimportance forthe planning supporting. implement-
ing operating and evaluating of guidance programs These
modules are addressed to professional and paraprofessional
guidance program statf in a wide variety of educational and
community settings and agencies

Each module provides learning expenences that integrate
theory and applhication each culminates with competency
referenced evaluation suggestions The mater:als are designed
for use by individuals or groups of guidance personnel who
are iInvolved in training Resource persons should be skilled in
the guidance program competency being developed and
should be thoroughly anented to the concepts and procedures
used In the total training package

The design of the matenals provides considerable flexibihity
for planning and conducting competency-based preservice
and inservice programs to meet a wide vanety of individual
needs and interests The matenals are intended for use by
universities, state departments of education. postsecondary
institutions 1ntermediate educational service agencies. JTPA
agencies. employment secunty agencies. and other commu-
nity agencies that are responsible for the employment and
professional development of guidance personnel

The competency-based guidance program training packages
are products of a research effort by the National Center's
Career Development Program Area Many individual3. institu-
tions and agencies participated with the National Centerand
have made contributions to the systematic development
testing and refinement of the matenals

National consultants provided substantial writing and review
assistance in development of the imitial module versions over
1300 guidance personnel used the materials in early stages of
their development and provided feedback to the National
Center for revision and refinement The matenals have been
orarebeing used by 57 pilot community implementation sites
across the country

Special recognition for major roles in the direction develop-
ment. coordination of development. testing and revision of
these materials and the coordination of pilot implementation
sites 18 extended 1o the follow'ng pruject statt Harry N Drner
Consortium Director. Robert E Campbell. Linda Pfister.
Directors. Robert Bhaerman. Research Speciahst Karen
Kimmel Boyle. Fred Williams. Program Associates. and Janie
B8 Connell. Graduate Research Associate

Appreciation also 18 extended to the subcontractors who
assisted the National Center in this effort [3rs Brian Jones
and Linda Philips-Jones of the American Institutes for
Research developed the competency base for the total pack-
age managed project evaluation. and developedthe modules
addressing special needs Gratitude 18 expressed 1o Dr.
Norman Gysbers of the University of Missoun-Columb:a for
his work on the module on individual career development
plans Both of these agencies provided coordination and
monitoring assistance for the pilot :mplementation sites
Appreciation 1s extended 1o the American Vocational Associ-
ation and the Amencan Association for Counseling and
Development for their leadership in directing extremely impor-
tant subcontractors associated with the first phase of this
effort

The National Center 1s grateful to the US Department of
Education. Ottice of Vocational and Adu't Education (OVAE)
for sponsorship of three contracts related to thiscompetency-
based guidance program training package In particular we
apprectate the leadership and support offered project staff by
David H Pritchard who served as the project officer for the
contracts We feel the investment of the OVAE inthig training
package 1s sound and will have lasting effects in the field ot
guidance i1n the years 1o come.

Robert E Taylor

Executive Director

Nationa! Center for Research
in Vocational Education

l
|
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THE OHIO STATE UMIVERSITY
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The National Center for Research in Vocational Education’s mis-
s10n 15 to increase the ability of diverse agencies. institutions. and
organizations to solve educational problems relating to individual
career pianning, preparation. and progression The National Center
tultillg 1ts missnn by

¢ Ganerating ¥nowledge through research

¢ Developing educational programs and products

¢ Evaluating indwidua! program needs and outcomes

¢ Providing information fo. national planning and policy

¢ Installing educational programs and produtts

¢ (perating information systems and services

¢ Conducting leadership development and traving programs

Publication Systems Division
Publication Products

Beil & Howell. Pubhcation Products, 1s one of two operating umts
that compnse Publication S$ystems Diwvision Based in Wooster,
Ohio. Publication Products specializes in the production and repro-
duction of newspapers. periodicals. indexes, career information
materials and other widely used information sourcas in microform,
hard copy and electronic media
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ABOUT THIS MODULE

‘Goal : '
. ' “After compleﬂng this module. career guidance per-
23::5‘:2;'“::::&:5%5&: . sonnel will have improved skills to establish and
) i ¥ maintain a job placement/referral program which
satisfies the needs of their clients.

INTRO DU C T ION . e e e e 5
READING . . 7
Competency 1. Develop a rationale for and express a commitment to the need for a

placement and referral component in a career guidance program which would have a client-

oriented basis and to obtain administrative support for such activities ....................... 7
Competency 2 Survey potential placement and referral resources in the organization and

the community to determine employment, educational and other placement opportunities

for clients. and select the most beneficial resources. ...t inineeann.. 9
Competency 3. Collect. synthesize, and interpret appropriate assessment data to

determine clients’ needs for placement and referral.............c.cooviiiiiiiiiiiiiiiinnnnns 10
Competency 4. Develop strategies to enhance clients’ self-placement competencies, such

as ongoing development and maintenance of personal experience and credential file. ....... 12
Competency 5. Apply appropriate methods to sensitize staff. clients, and clients' family

members to behaviors that indicate possible need for referral to another individual or

2o L= T o 13
Competency 6. Design an up-to-date record-keeping system that contains information on

clients’ needs. interests. experiences. and abilities. ......... ... i i i i 14

Competency 7. Establish and maintain a close working relationship with each placement
and referral resource to monitor clients’ progress and to assess the effectiveness of the
] o LU o] - AP 15

LEARNING EXPERIENCES

1. Establishina the Need for Placement and Referral Services ..., 17
2 1dentfying ReSOUICES .. oottt t ittt ettt e e e e e e e 21
3 Determining Chent NEEAS ... ..ot i i it et et et ettt ettt eans 29
4 Enhancing Clients’ Self-Placement Strategies. ............... ittt 37
5 Sensing Chients Referral Needs . ... ..o i e et et it 43
6 Designing the Record-Keeping System ... ... .. i i e e 47
7 MO OFING PrOgr eSS o i i e e e e e e e e 55
BV A LUATION . e 59
REFERENCES ... . e 67
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ABOUT USING THE CBCG MODULES

CBCG Module Organization

The training modules cover the knowledge, skills, and
attitudes needcd to plan, support, implement, operate, and
evaluate a comprehensive career guidance program. They
are designed to provide career guidance program im-
plementers with a systematic means to improve their
career guidance programs. They are competency-based
and contain specific information that is intended to assist
users to develop at least part of the critical competencies
necessary for overall program improvement.

These modules provide information and learning ac:
tivities that are useful for both school-based and
nonschool-based career gu‘dance programs.

The modules are divided into five categories.

The GUIDANCE PROGRAM PLLANNING category assists

guidance personnel in outlining in advance what is to be
one.

The SUPPORTING category assists personnel in know-

ing how to provide resources or means that make it possi-

ble for planned program activities to occur.

The IMPLEMENTING category suggests how to conduct,

accomplish, or carry out selected career guidance program

activities.

The OPERATING category provides information on how

to continue the program on a day-to-day basis once it has

been initiated.

The EVALUATING category assists guidance personnel

in judging the quality and impact of the program and either

making appropriate modifications based on findings or

making decisions to terminate it.

Module Format

A standard format i8 used in all of the program's
competency-based modules. Each module contains (1) an
introduction, (2) a module focus, (3) a reading, (4) learn-
ing experiences, (5) evaluation techniques, and (6)
resources.

Introduction. The introduction gives you, the medule
user, an overview of the purpose and content of the
module. It provides enough information for you to deter-
mine i the module addresses an area in which you
need more competence.

About This Module. This section presents the follow-
ing information:

Module Goal: A statement of what one can ac-
complish by completing the module.

Competencies: A listing of the competency
statemnents that relate to the module’s area of con-
cern. These statements represent the competencies
thought to be most criticai in terms of difficulty for
inexperienced implementers, and they are not an
exhaustive list.

This section also serves as the table of contents for the

reading and learning experiences.

Reading. Each module contains a section in which
cognitive information nn each one of the competencies
is presented.

1. Use it as a textbook by starting at the first page and
reading through until the end. You could then

complete the learning experiences that relate to
specific competencies. This approach is good if you
would like to give an overview of some competen-
cies and a more in-depth study of others.

2. Turn directly to the learning experiences(s) that
relate to the needed competency (competencies).
Within each learning experience a reading is listed.
This approach aliows for a more experiential ap-
proach prior to the reading activity.

Learning Experiences. The learning experiences are
designed to help users in the achievement of specific
learning objectives. One learning experience exists for
each competency (or a cluster of like competencies), and
each learning experience Is designed to stand on its own.
Each learning experience is preceded by an overview
sheet which describes what is to be covered in the learn-
ing experience.

Within the body of the learning experience, the following
components appear.

individual Activity: This is an activity which a person
can complete without any outside assistance. All of the
information needed for its completion is contained in
the module.

Individual Feedback: After each individual activity
there is a feedback section. This is to provide users
with immediate feedback or evaluation regarding their
progress before continuing. The concept of feedback
is algo intended with the group activities, but it is built
right into the activity and does not appear as a separate
section.

Group Activity: This activity is designed to be
facilitated by a trainer, within a group training session.

The group activity is formatted along the lines of a
facilitator's outline. The outline details suggested ac-
tivities and information for you to use. A blend of
presentation and "hands-on” participant activities such
as games and role playing is included. A Notes column
appears on each page of the facilitator's outline. This
space is provided so trainers can add their own com-
ments and suggestions to the cues that are provided.

Following the outline is a list of materials that will be
needed by workshop facilitator. This section can serve
as a duplication master for mimeographed handouts
or transparencies you may want to prepare.

Evaluation Techniques. This section of each module con-
tains information and instruments that can be used to
measure what workshop participants need prior to train-
ing and what they have accomplished as a result of train-
ing. Included in this section are a Pre- and Post-Participant
Assessment Questionnaire and a Trainer's Assessment
Questionnaire. The latter contains a set of performance
indicators which are designed to determine the degree of
success the participants had with the activity.

Re‘erences. All major sources that were used to develop
the module are listed in this section. Also. major materials
resources that relate to the competencies presented in the
module a:a described and characterized.
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Thework peopledoto earn aliving providesthem
with a large part of their identities. Therefore, you
as career guidance program personnel will be
influential in the development of your clients in
this important phase of decision-making.

With your help and tha* of others like you, clients
can develop and build self-confidence and an
ongoingsuccess attitude. Youandyour 1 Jency--
be it related to business, community, religion or
education--can become a part of this needed
movement by establishing a client-centered place-
ment and referral program.

This module is designed to fill a void in many
existing guidance programs, the lack of a defined
system or guidelines for establishing an effective
placement or referral program. An attempt is
made to give insight and understanding into the
many components needed to implement such a
program. By developing the competencies and
implementing the concepts you learn, you will be
able to serve your clients as they leave your
program.

INTRODUCTION

The placement or referral service is not designed
to operate as a separate program and stand
alone: the entire population including the public,
clients, program administrators and staff must
contribute to the goals of the program if it is to
succeed. Collaboration with the community is
vital to the placement and referral program.

The process of establishing a placement and re-
ferral program requires concentrated planning
after initial determinations have been made re-
garding the questions of (1) what is the purpose
of the program and (2) what is the target popula-
tion. When you have these answers and the
approval of your administration, you will need to
design a record-keeping system, select and in-
service staff, and prepare an ongoing instruc-
tional and guidance program for your clients.
Continuous monitoring and follow-up will ensure
accountability and improve your program.

This module is designed to be used in conjunc-
tion with other training modulesin the series deal-
ing withimplementing career guidance programs.
Additional resources are cited which may also be
of help to you, your staff, and your clients.




READING

Establishing the Need for Placement and Referral Services

.“,'&ﬂ rr

Throughout most of the nineteenth century, the
major institution influencing youth's entry into
theworld of work was the family. The expectation
existed that as soon as children were physically
able, they would begin to work, not for them-
selves, but for the family. The children would con-
tinue to contribute to the economic support ofthe
family until they established lives of their own.

The family's control over the occupational place-
ment of youth was greatly diminished around the
turn of the century. The Industrial Revolution,
coupled with the professionalization of various
occupations, crippled the family's ability to pro-
vide for the occupational training of youth. Var-
ious occupational groups, including lawyers, doc-
tors, teachers and engineers, sought professional
status and urged the replacement of apprentice-
ship by formal education as the vehicle for train-
ing within these professions. The occupational
specialization brought about by the Industrial
Revolution has accelerated such that contem-
porary families are severely limited in the skill
training they can provide for their children.

Educational institutions have attempted to fill
these voids. Consequently, this challenge to our
schools has been continual. The Vocational Edu-
cation Amendments of 1968 provided a basis for
revolutionary changes in education. One of the
more notable features of these Amendments was
the impetus that was given job placement. This
emphasis on providing job placement services for
students of the public schools has offered eco-
nomic and occupational hope for students who
otherwise would not have these advantages.

Each placement and referral program should
strive to meet the following objectives:

1. To provide placement and follow-up servi-
ces for all clients commensurate with their
interest, aptitude, needs, ability, and desires.

2. Toprovide preparation activities directed to
all clients that will enable them to obtain,
perform well within, and maintain employ-
ment.

3. To develop lines of communication with
business and industry which will facilitate
the successful entry of clients into the labor
market.

Building a successful program requires gaining
administrative support and backing. The follow-
ing methods may be utilized for this purpose:

1. Develop a rationale and commitment for
creating your program. Most agencies can
do this by considering the socioeconomic
factors, the target population needs and
additional pertinent factual data for proof.
There are a number of resources available
for this information especially for educa-
tional agencies. However, this can be used
for spin-off data for most other agencies.
Accountability for effective placement can
be found in all areas of the world of work.

2. Develop asuggested personnel package in-
cluding staff size, staff competencies and
job descriptions, and possible qualified per-
sonnel lists. In most placement and referral
programs there is a need for a program
director/coordinator, advisory groups, and
supportive clerical personnel.




3. Develop a suggested budget for operation
of the program with alternative and supple-
mental funding sources when possible. This
should be a yearly budget for a minimum of
three years and preferably five years. include,
when possible, all phases of budgetingsuch
as program site costs, materials, salaries,
and general operational costs.

Remember, you are preparing to gain administra-
tive support. Be concise and clear in your efforts.
Be informed in all areas so that you can support
your recommendations.

The staff size of a placement and referral program
depends largely on your agency. However, per-
sonnel needed would include the following:

1. Program administrator (possibly the agency
administrator)

2. Placement and Referral Specialist/Coordin-
ator

3. Site Coordinator (if more than one site is
developed)

4. Community Resource Aide(s)
5. Program Secretary
6. Site Clerical Aide(s)

You may initially serve as placement and referral
coordinator or you may be involved with the
selection of such a person. The individual selected
as a placement specialist should be familiar with
the working practices of business and industry. A
flexible daily schedule would be a necessity as
evening or weekend activities might involve the
placement specialist's time. The specialist would
be expected to visit with clients on the job, make
presentations to community groups, and to attend

functions that occur when the agency is not nor-
mally open.

Specific areas of responsibility for the placement
and referral coordinator are as follows:

1. Gathers data on clients

2. Coordinates pre-employment clinics for tar-
get populations

3. Collects information on local and national
employment trends

4. Shares business-industry resources with
interested personnel

5. Coordinates the development of special
programs or opportunities for specialclients
(handicapped, women, etc.)

6. Participates in organization and represents
special groups in business-industry

7. Coordinates, develops and maintain: cur-
rent data on employers, pilacements, busi-
ness-industry contacts, and employment
records on clients eligible fc¢r services

8. Assists in follow-up studies and evaluation
of programs

9. Establishes and coordinates employment
committees

10. Makes recommendations for the develop-
ment of vocational training sitesin coopera-
tion with programs

11. Provides specific information on placements
and referrals

12. Maintains other agency files for referral
placements



Identifying Resources

Competency 2 .-

An initial step in establishing the placement and
referral program, is identifying your resources.
Since each community has businesses and
industries unique to its economic development,
your task will betoidentify specifically the people
and agencies who satisfy your needs. The follow-
ing is alist of possible resources:

Community colleges

Regional occupational training center
State employment agency

Local employment agencies
Chamber of Commerce

JTPA agency

Service clubs (Lions, Rotary, Kiwanis)
Military recruiters

Unions

10 Joint apprenticeship council

11. Mental health association

12. Braille Institute

13. YMCA and YWCA

14. Senior citizens' agency or group

15. Industry-education council

16. Professional associations

17. Utility companies

18. National Alliance of Business

19. Women's centers

O®~NO O WN =

Remember to consult the yellow pages of the
telephone directory, friends, and the new busi-
ness person in the community who is eager to
become involved.

After you identily resources, you need to survey
them to determine the extent of the services each
can provide to you andyour clients. You wil' need
information about--

1 part-time employment,

2 tull-time employment.

3 current‘future job market information and
trends,

4 summer employment,

5 career observations,

e ‘8urvoy potgntm plnogmmt and morm ru;buwos in tlw ,,
j;-;:torgmlzdtlon Agud thapg _
o -for. c:llcnu. and, I;lﬁt‘the bt h

\‘1’.(

. - . (3
"
Ledpel Lol

i mﬁ! ‘0 dﬂ'ljﬁ .R omploy~_ B
¥ pincenignt ppperynities

6. free instructional materials,

7. career speakers,

8. health services,

9. educational opportunities,
10. current wage/hour regulations information,
11. suppiemental funding,
12. personal counseling for special needs,
13. vocational training,

14, apprentice programs,

15. military opportunities,

16. vocational rehabilitation,
17. community awareness services,
18. handicapped placement,

19. bilingual translators, and
20. tutoring services.

This list of resource assistance is not exhaustive
and particular needs should be added to your list
before surveying the communty.

The keys to success in the use of resources are
(1) know precisely what you want from each
resource you approach and (2) goto thetopdeci-
sion maker when asking for an organization's
commitment.

One method of obtaining resource information is
to conduct a resources workshop for program
staff. The following outline gives enough infor-
mation to plan aworkshop for your program use.

|. Objectives

A. Toidentify, evaluate, and classify resources
which may be used to enrich the clients’
vocational experiences.

B. To become aware of the vocational oppor-
tunities open to clients and the kinds of
preparation desirable for these vocations.

C. To interact with different groups in the

community, and learn of the mutual interest
existing in education. busitess and labor.
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D To plan and develop methods for using
resources and workshop experiences to
improve veocational orientation and place-
ment fcr clients.

!, Teconiques 2. ~aluation of Objectives

A Tt est-ted objecuve ofidentity ny evaluat-
ing «” d clasabviry resources whic.a may be
used to enrici the cliert's vocational expe-
rience. will be achieved by action research
in actual on-the-spot investigatior 2f a min-
imum of twenty and a maximum of twenty-
five businesses and industries.

Each business will be evaluated in terms of
the following:

1 How well are vocation:i opportu-2tas
explained?

2. Isthis arecommended visitation spot for
clients?

3 Is this a recommended area for general
knowledge?

4. Areresource people ava.lable from this
business?

B. Theobjective, to become awareof the voca-
tional opportunities open to clients and the
kinds of preparation cdesirable for these
vocations, will be accomplished by action
research such as visiting the businesses and
iIndustries and talking with personnel (busi-
ness and resource people).

An occupational survey of each business
will be conducted by asking such questions
as:

1. Whattypeofentrancejobs are availahle?
2. Whatarethe employment requirements?

3. What educational requirements are
necessary?

4. Whattypeoftrainingis offered employsaes?
5. What is the earning scale?
6. Whatarethe advancement possibilities?

C. The process of interacting with diiferent
groups in the community to learn of the
mutual interest existing in education. busi-
ness and labor will be accomplished by
action research in traveling to businesses
and industries in the community to tour
facilities.

D. Theobjective, to plan and develop niethods
of using resource and workshop experien-
ces to improve vocational orientation of
clients will be accomplished by producing
ard distributing copies of agency informa-
tion to all personnel participating in the
agency.

Source: Adapted from National Association for
Industry-Education Cooperation

Determining Client Needs
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The next phase in planning a placement and re-
ferral programis to consider who your clients will
be and what assistance they will need. When
doing the initial planning for your program, you
will have your target population in mind. How-
ever. at this point, you must consider them in
more detail

I

10

if your placement and referral program is sec~nd-
ary school based, your clients will be students in
grades 9 through 12 and recent graduates (15-19
years old). if your program is postsecondary
school based. your clients might be 19-45+ years
old. Also, if your program is aimed at the com-
munity. your clients could range from beginning

12




employment age to retirement age. Then if your
program is business based, your clients will span
arange from entry level to retired.

You must ccnsider your clients with special
needs such as economically disadvantaged,
handicapned, displaced homemakers, re-entry
workers « midlife career changers. Attention
should be paid to be certain that your program
includes all people.

Each of your clients will be somewhere in the
education/employment cycle of (a) preparing for
a job, () obtaining a job, (c) keeping a job, (d)
changing jobs or (e) leaving a job. Your task will
be to collect datu about your clients that will pro-
vide a basis for more indepth placement/referral
studies. Not only will the data be valuable to you,
but also they will provide clients an opportunity
for self-appraisal of their goals, interests and
aptitudes.

When gathering client information in the area of
self-awareness you can use a number of com-
mercially produced tests of aptitude, interest and
perscnality tests or you can design simple data
sheets.

A. Selt-Awareness Information

1. Abilities
a) Aca:temic e) Musical
b) Mechanical f) Artistic
¢) Social g) Physical
d) Clerica.

2. Interests

After the self-awareness data have been consid-
ered. you may want to gather information about
your clients’ job-seeking skills. Information for
tnis area couid include the following:

B. Job-Seeking Skills

1 Educational background

"

. Specific saleable skill development
Past work history
Personal goals
. Strengths/weaknesses
. Career interest areas
Job-seeking skills
C. Keeping a Job
1

. Current satistaction with the job

2. Desire for advancement or transfer

[N

. Possibility for advancement or transfer

g -

. Personal goals

5. Additional education needed or desired
D. Leaving a Job

1. Reason for wanting to leave current job
2. Personal goals
. Skills gained on the current job

. Career interest areas

Responsibilities or accomplishments on
current job

Communication skills

7. Job-seeking skills

8. Additional training or educational plans
Data coitection items include "skill check” activi-
ties such as completion of a resume, a sample
application. and/or practiceinterviews. Also. case
studies and activities related to "how to getalong
with coworkers" could be used.




Competency4

Responsibility for successfiL| placement of your
clients is not yours alone. if clients are to leave
your agency as fully functioning individuals, they
should not be solely dependent upon your agency
for placement.

Some job placement experts believe that clients
can. and should, take total charge of their job
searches. One of the more famous proponents,
Richard Bolles, suggests innovative waystomake
job changes. In his book, What Color Is Your
Parachute, he places the onus of responsibility
for making job changes onthendividual wishing
to make the change. This requires clients to
objectively assess their strengths and weaknesses
and to develop the necessary self-confidence to
make change a reality for themselves.

Self-confidence comes when your clients have
the necessary tools to direct themselves in the
achievement of their personal goals. In An Indi-
vidualized Approach to Career Counseling and
Career Placement, Hartz and Kosmo outline
competencies that clients need in order to be
self-sufficiant in placement.

1. Can articulate achievable career goals and
relate these goals to other life role goals

2. Can describe or demonstrate effective pro-
cedures for acquiring the information and
skills needed to develop career plans

3. Can assess the marketability of their skills
as they relate to a variety of occupations

- mainte
tile.

Enhancing Clients’ Self-Placement Strategies

- Develop strategies to enhance clients' self-placement
competéncies, such as ongoing development and
nance of personal experience and credential

4. Can demonstrate effective placement-
securing and placement-maintaining skills

5. Has the skills necessary to self-evaluate
progress in the achievement of career goals

To provide your clients with the necessary tools
requires working with them both individually and
in groups.

Some of your clients may have only a slight need
for placement and referral assistance while oth-
ers may require intensive workshop experience.
A workshop program has to fit into your facility,
personnel, budget and time constraints. How
often should workshops be conducted? By whom?
What topics? What time of day? Should they be
repeated? These questions you and your staff
must answer.

Every job-seeking client must have perfected
skills in completing job-related forms. New or
returning clients may need training on communi-
catingthereasons forleaving, asking for letters of
recommendation, positive self image, goal set-
ting and refresher sessions on resume writing.
Additional workshops on such topics as attitude
and family or personal adjustments are animpor-
tant consideration. You should use your com-
munity resources as advisors for your staff and
contributors in your workshops. Seek the best
presenters, publicize your activity, develop a
receptive audience and your placement and ref-
erral workshops will be successful.

12

14



Sensing Clients’ Referral Needs

"u'l,| L . '. . : . !

. _ jApply approprlate mothods to sonsmze stan cluents

Personal contacts with clients and family members
can provide information on clients' needs and
goals. Thesecontacts also may lead to additional
guidance and counseling needs for clients and
family members. These needs can be handled in
the client workshops mentioned earlier. How-
ever, family conferences, information brochures,
and referrals to other individuals and agencies
may also be needed. This referral or further train-
ing and sensitizing requires that the placement
and referral staff be adequately trained in gui-
dance and counseling methods and techniques
for dealing with individual probiems found in our
society.

Staff support for and participation in your place-
ment and referral program will be effective if they
have some viable advisory or decision-making
role. Communications with the staff and inter-
ested or affected persornel about initial plans
and goals for your program and its activities will
bring refinement suggestions from them, as well
asdevelop areasfor staff inservice. Areas for pos-
sible staff inservice include--

1. alcohol abuse, 5. group counselin
techniques,
2 drug abuse.

. test administra-

[o 7]

3 child abuse. tion and inter-
pretation.
4 family counsel-
Ing. 7. local agency
assistance,
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8. interview
techniques,

12. labor laws,

13. individual goal
9. effective communi- formulation,
cation techniques,
14. time management,
10. understanding the

employment cycle, 15. leadership styles.

11. rehabilitation,

You andyour staff, depending upon your agency,
can develop an ongoing program for the agency
and clicrnts when areas of need are developed.
The staff inservice program does not have to be
self-contained nor include all members of the
staff in every inservice program. Just as you are
preparing to meet clients' needs individually, a
staff member may have a specific inservice need
not requested by anyone else. In this case, you
could take advantage of professional associa-
tions' inservice activities or those conducted by
other agencies.

If you and your staff are prepared to identify a
problem andsuggest remediation for aclient, you
willbe able to assist awilling clientandthe family
of the client who are concerned about the client.
The staff preparation might best be handled by an
ongoing insrrvice program.

15




Designing the Record-Keeping System

Design an up-to-date reccrd-keeping system that
" contairis information on clients’' needs, interests,

s 77 experlences, and abilities. ' -

Effective record-keeping methods will be essen-
tial to the success of your placement and referral
program. The clerical staff probably will have the
major responsibility for keeping the records
accurate and for providing the initial information
on and to clients. Record-keeping methods are
simpleand you can develop them. Also, there are
commercial materials developed for your use.
You and your staff must understand and be
equipped for basic office procedures to easily
access the information you will use.

In designing your forms, keep in mind the kinds of
data you will want for periodic reports to adminis-
trators or the community. Be sure your forms
allow you to gather those kinds of data easily.

The forms can be divided into two categories,
resource forms and client forms. Include
in your basic set of resource forms the following:

1. Introduction lettershould be used eachtime
you learn of a new resource that needs to be
informed of your program. This method will
encourage participation.

2. Survey should be included with the intro-
duction letter and is to be returned by the
resource indicating kinds of participation
availabletoyour program from this resource.

3. Resource registration synthesizes survey
information on file cards. Files should be
organized by the kinds of services provided
by theresources. e.g.. summer employment.
part-time employment. guest speaker, and
so forth. with cross reference to a master
card so the frequency of contact and partic-
ipation for that resource can be tallied.

4 Job order form(s) should be used when a
prospective employer calls your office with
a job opportunity. Two identical forms are
suggested. Oneto quickly taketheinforma-
tiun over the telephone The other a hard

copy foryour job file with spaceto note who
was referred to that jcb.

5. Thank you noteis written andsentto anyone
who has participated in or supported your
program.

Your basic set of client forms should include:

1. Registration card which each client who
wants one or more of the program's services
completes. The copy for your files can be
cross referenced SO a client could be noti-
fied when specific "wants" (guest speaker
presentation, job desired, etc.) can be met.

2. Job teaser card is posted on an "Available
Jobs" board without company name, address,
telephone. or any other specific informa-
tion. The client is forced to come into your
office for specifics and you begin your
counseling.

3. Notification card is used to inform a client
thata desired opportunity is available through
your program.

4. Reterral card is given to the client as an
introduction to a prospective employer or
agency. The card should be in postcard
form so you will have feedback from the
referral.

5. Resume is prepared individually by each
client. with instruction and guidance. prior
to being referred on an employment inter-
view andtaken by the clientto the interview.

In addition to the resource and client forms which
you will use frequently, a yearly follow-up and
evaluation formshould be prepared and mailed to
each client. The results of the evaluation will help
you validate your strengths and identify areas of
needed improvement for your program.
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Monitoring Progress

Competency7 - -

The monitoring process of former and present
clients should be conducted as a partofthecom-
prehensive placement and referral program and
should have two objectives:

1. Toevaluate and improve the placement and
referral program.

2. To assistin evaluation of training programs
and institutional services.

An essential ingredient of the placement service,
the on-the-job follow-up or monitoring of the
clients placed, involves consistent day-to-day
checks. Allopportunities made available through
the placement service should be kept current by
phone or mail verification with employer, check-
ing posted opportunities, and checking the out-
come of referrals. Both clients and employers
provide sources of information ontheoutcome of
referrals, through a combination of phone, mail,
and personal contacts.

There is a responsibility to obtain feedback from
all tormer clients of the placement personnel.
Here are some points to consider when monitor-
ing former clients:

1. Present employment status: It is important
to know what percentage of clients enter the
labor force, enter additional training pro-
grams, orengageinother career options. To
attach real meaning in terms of cureer
development to the usual categories, itshould
be determined whether or not the reported
status is consistent with clients' career plans.

Satisfaction with current status: Analysis of
monitoring responses in light of whether or
not the respondent is doing what the client
wants can result in placement evaluation
based on clients' needs rather than needs of
the placement and referral agency.

SIS Ettublbqh lnd mtmtaln s clou worklng romlonshlp

. With es¢h placemant and referral resource to.monl- -
.- taroliqnts' proomt and to usuﬂm nﬂectiveness
- f'-;ot tho mourco. L i
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3. Utilization of formal placement services:
Questions about understanding and use of
various career assistance and placement
services may provide useful feedback for
improvement of outreach efforts and spe-
cific activities or training.

Identification of needed placement: Identi-
fication of those clients having difficulty on
present jobs can be found in this type of
questioning.

Most useful source in gaining present posi-
tion: The percentage of clients reporting the
placement office or training provided by you
as the most helpful in gaining entry to a
placement opportunity should be closely
related to the development of the placement
program.

The monitoring of former clients can also afford
anopportunity to gather data that may be benefi-
cial to current clients in planning their careers.
These data might include--

1. salary information for occupations;
2.

entry jobtitlesand duties related tothe train-
ing provided;

. factors contributing to successful place-
ment--work experience, workshops for train-
ing. etc..

. satisfying and dissatisfying factors associated
with career situations;

5. difficulties in job adjustment.

Employers of your clients should be contacted to

expand the dimensions of evaluation efforts.

Suggestions for employer input include the
following.

17
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1. Employee preparation for employment may
be assessed by asking the employer--

a. torate employee preparatiori for various
aspects common to most jobs, and

b. to cite specific strengths or weaknesses
in employee's training.

2. Relevance oftrainingto employment should
be considered in analyzing employer feed-
back. Inferences might be drawn by asking--

a. advancement rate and level of job entry
fcr clients compared to others,

b. suitability toemployee for position held,
and

c. feasibility of hiring similarly-trained
persons for same job in the future.

3. Feedback for training and workshop pro-
gram improvement may be directly sclicited
by asking employers to--

a. list personal qualities or skills consid-
ered important for entry-level workers,
and

b. make suggestions for program
improvement.

The basic purpose in conducting these monitor-
ing activities is to obtain information for program
improvement and expansion. The actual content
and formatused by anagency in developing their
monitoring programs will vary widely according
to agency needs.

Decisions regarding data needed, population to
be studied, time frame, and procedures to be fol-
lowed should be based on knowledge of total
utilization expected within a specific agency.

16

Successful studies of clients have taken a variety
of forms. The most frequent time frame involves
reaching clients during the first year after leaving
the program. Methods for conducting these stud-
ies include--

1. personal interview,
2. mail survey,
3. telephone survey, and

4. combination of these approaches to ensure
maximum response.

Some suggestions which have been found to
increase response rate for many studies include:

1. advise clients and staff during year of the
anticipated study,

2. stnd a pre-survey letter or card prior to the
first study:;

3. enclose a stamped rather than a metered
reply envelope;

4. send an advance notice to the employee in
an employer study to explain that the
employer will receive the questionnaire for
program evaluation, not personal evalua-
tion: and

5. direct the employer survey to the client's
immediate supervisor or ask the company to
do so.

This monitoring and communication phase of
your placement and referral program could be
your best public relations tool. Monitoring and
follow-up forms should be utilized effectively and
should provide a valuable tool not only to your
client, butto you and your agency in dealing with
future clients and employers.
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Learning Experience 1
Establishing the Need for Placement and Referral Services
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INDIVIDUAL. - writaa job description for a placement and referral coordina-
ACTIVITY .~ tor'sposition. ~ ere

In the process of gaining administrative support for the establishment of a placement and referral
component to your career guidance program, you have been asked to justify the addition of one
position to your staff. Develop a job description--appropriate to your agency--that you would use to
justify hiring a placement and referral coordinator. Read Competency 1 on page 7 prior to writing the
job description.

.o
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INDIVIDUAL | Complreyour]obducrlptlonwlththaliatlngprosented|nthe |
FEEDBACK ‘ rudlng T |

Thereading lists twelve specific responsibilities of a placement and referral coordinator. Are all of them
applicable to your agency? Would you add any additional responsibilities?

GROUP e lenatorm andm om\nyuoobmn qmmmttuﬂvnupport }
ACTIVITY. =~~~ ;;,._,-1;?:,,ton4pllcomomn‘nd rdfoml mort. S l

Note: The following outline is to be used by the workshop facilitator.

Facilitator's OQutline Notes

A. Starting Point

1. Explainthatthe purpose of this activity
isto generateideas to supportthe need
for placement and referral services.

2. Explain that the participants will be Theadministrative board will judge the
working in groups: one group will ideas of the other groups.
assume roles of members of an admin-
istrative board: the other groups will be
advocates for placement and referral
services.

B Process

1 Ask participants to break into groups
of three to four people each. Haveone
group volunteer to be the administra-
tive board

2 Have groups brainstorm all possible Allow ten minutes for the activity.
reasons for establishing placementand
referral services Refer them to Com-
petency 1 on page 7

3 Have groups synthesize their sugges- Haveadministrative board panel establish criteria
tions and prepare to present to the they will use in judging
administrative board

19




Facilitator's Qutiine Notes

4. Have each group present their ideas,
after which the administrative board
will provide feedback.

5. Reassemble as a total group and invite Discuss factors that the administrative board
reactions from the total group as to reacted to, e.g., which was more valuable:
their learnings from the activity. presentation style or content?

i
20
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Learning Experience 2
Identifying Resources

OVERVIEW
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INDIVIDUAL o o o ) |
AchyaiingufneSREEER SN Develop alist of possible resource agencies in your community.
ACTIVITY  ~  [evelopslisioiponsibiblesolicons y Y

Congratulations! You have just received approval to add a placement and referral component to your
career guidance program. Your first task is to identify agencies within your community who you will
contact as potential resource agencies. Using the following listing as a guide, name specific agencies
(by name). Also, add names of other business and inJustry resources that you would approach. Then

analyzeyour list and note the type of information you would request from each. Refer tothereading for
Competency 2 on page 9.

Resources Worksheet

Type of information needed

Community colleges

Regional occupational training center
State employment agency

Local employment agencies

Chamber of commerce

JTPA agency

Service ciubs,

22

24




Military recruiters

Joint apprer*iceship council

Mental health association

Braille institute

YMCA and YWCA

Senior citizens' agency or group

Industry-education council

Professional associations

23

Type of information needed




National Alliance of Business

Women's centers

Others

Type of information needed

24
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As you begin inventorying your community, be sure that you look for a diversity of types ot agencies.
Each of your clients will have a different set of needs, and yo ' program should e designed to serve
them. The following "Placement Plan” may be of help to you as it provides a format from which you can
work.

Placemen’ Plan

Placement Goals:

Person or Agency
Servirys or Responsible for
Activities Providing Service Activity

(Example of activities on the following page.)

L
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Placement Plan

Examples of Activities:
A. Further help in selecting areas of career interest,
1. Referral to agency counselor.
2. Enroliment in occupational information course.
3. Interviews with others in area of career interest.
4. Participation in career club or community organization.
B. Further training in area of career interest,
1. Enroliment in courses related to career interest.
2. On-the-job training or work experience.
J. Volunteer experience in area of career interest.
4. Reterral to agency (e.g., DVR, JTPA) which can provide desired training.
5. Information regarding G.E.D. program.
C. Informational activities.
1. “Shadowing" program.
2. Interviews with others pursuing desired activities.
3. Referral to written materials.
4. Involvement in career club.
5. Attendance at career seminars.
D. Placement assistance
1. Locating sources of placement opportunities.
2. Referral to another agency or individual.

3. Improvement in job-seeking or maintaining skills. (Specifically:

4, Locating sources of financial support.
5. Transportation assistance.

6. Relocation assistance.
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Note: The following outline Is to be used by the workshop facilitator.

Facilitator's Outline

Notes

A Starting Point

1

Explain to participants that the pur-
pose of this activity is to prepare them
to more effectively interview resource
persons.

Indicate to participants that they will
be working in groups of three for this
activity

B Process

1

2

Dwide participantsinto groups of three.

Have participants review the reading
for Competency 2 on page 9.

- Have each group assign themselves

the roles of interviewer, interviewee,
and observer.

Ask the participantsto assumethey are
In an interview situation where a new
placement coordinator is interviewing
a potential resource person.

Inform participants that everyone will
have an opportunity to play each role.

Begin Round 1.

Have observers provide feedback tu
the other two people in their groups.

Have participants change roles and
hegin Round?2 Thenchange for Round
3

Assemble total group and invite partic-
ipants to share their learnings.

To save time, you may wish to assign them as A,
B. and C. You can then assign the roles.

The observer will give feedback to the other two.

Each round should last five minutes.

Suggestthat observers note the usefulness ofthe
questions. Did the interviewer get a commitment
of support from the interviewee?
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Learning Experience 3
Determining Client Needs
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After reading Competency 3 on page 10 note specific information that you know about your client
group as a whole--e.g.. age range, special needs. What other information do you need to effectively

provide placement and referral services to your clients? Develop standard questions thatyou could use
with all clients.

- - ——————— e ————————
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INDIWDUAL
FEEDBACK

Compare your questions with those listed nthe Placement Needs Survey. Do your questions include
the content listed on it? Did you omit any major question? Did you include other questions thatare not
listed on the form--but should be?

Placemant Needs Survey

As you begin to make decisions for your fu'ure, agency staff would like to help you get the information
you might need to makethese decisions. Pl :ase fill out the following questionnaire so that we can assist
you.

Part |

1. | would like more information on job of prortunities in the following occupations:

First choice

Second choice

Third choice__

2. | would like more information on training p-ograms in the following areas:

First choice...

Second choice___.

Third choice

3. | would like more information about the following branch(es) of the military:

4. | would like more information about volunteer programs in the following areas:

5. | would like more information about the following colleges or universities:

A) - . - —

B) ... —— —

C) . . S S

Adopted from Transitional Placement in the Rural School: Career Guidance. Counseling, Placement,
and Follow-Through Program for Rural Schools (Kosmo and Hartz, 1976).
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Part il

Which of the following areas would you like to receive more training in:

Yes Maybe Not really interested
Completing application blanks

Finding job leads

Interviewing

Calling employers for an appointment
Selecting a school or training program
Completing the G.E.D. (high school equivalency)
Writing resumes

Living in the city

Managing money

Setting up a small business

Getting alongon ajob

Better study habits

Employee rights

Equal opportunity hiring practices

Other: ____
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GROUP . o L liimnl b e
o Reset to and discuss a eeries of client placement problems. -
ACTIVITY. - o napandcichinhsren sl cian pooman provoms.

Note: The following outline is to be used by the workshop facilitator.

Facilitator's Outline Notes

A. Starting Point

1. Explain to participants that the pur-
pose of this activity is to assist them in
improving their communication skills
to better assess client needs.

2 Indicate to participants that they will
be working in small groups and dis-
cussing brief client placement problems.

3. Have participants review the reading
for Competency 3 on page 10.

B. Process

1. Distribute copies of Case Studies. Ask
each participant to read the materials
and write down additional questions
that need to be asked before any coun-
seling can be provided.

2. Have participants work in groups of | Sit in for a few minutes with each group. Note
three to four members to compare the | whetheror not they have “ready solutions” for the
types of questionsthey propose to ask. problems.

3. Have participants, within the small
groups, discuss how their values affect
the services they provide, e.g., would
they ever advise a client to stay on
we'fare.

4. Reassemble as a total group and invite
participants to share learnings.







Handout

Case Studies

You should read the following cases and select two cases on which to work. List the steps and actions
you would take to assist these clients.

Case Study 1:

Case Study 2:

Case Study 3:

Case Study 4:

Janice C. works for a local department store on a part-time basis and enjoys her job.
The management has informed her that she is being considered for a full-time
position. However, Janice had planned to go to college before the offer was made.
She is now having difficulty deciding which she would prefer to do.

JaneM. is an unwed mother of three who has never worked and is supported only by
welfare monies. Her high school grades were high although she did not graduate.
Jane is looking for work that will pay her a salary that is more than she currently
receives from welfare.

Mary L. has epilepsy and has never worked outside the home. She was an honor
student in school with a major interest in homemaking. Her only relative is her
husband who has recently suffered a severe heart attack. Mary needs to get a
full-time job immediately.

Sandy W. worked as an engineer's assistant while studying drafting in high school. A
strong scholastic record made it possible for Sandy to enter a local school of
engineering but upon graduation, Sandy could not find a job. She had several
interviews and feltthat each time the employer was interested until the interview was
completed, and then lost interest. She does not know why.
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Learning Experience 4
Enhancing Clients’ Self-Placement Strategies

OVERVIEW

| mmvmwu.m

COMPETENCV

e
'
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LEARNING.
OBJECTIVE -
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INDIVIDUAL
AOTWIT\'

mbwmum. fﬁ :
FEEDBACK -

GROUP
LEARNING
OBJECTIVE -

Lm ]obtaoks of placbmént and wmdooodml(oﬁ mwm
be ult-plmmom compﬂoncm qt' rour pllanty;

GROUP . Anaiyzs iraditional plaocmom hd rmrm. Do
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e
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INDIVIDUAL  Guvine oo
o W= . 'Outline potaible workshop content areas for your clients.
ACTIVITY . Pl workehop ¢ e ,

Review the reading for Competency 4 on page 12. Then make a listing of five general topics for
workshops that you would suggest for your clients to aid them in being more self-sufficient. Within
each topic list possible areas that would be discussed. Remember, you need to be concerned about
your clients' personal as well as professional development.
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INDIVIDUAL

RN

- FEEDBACK . .~

Possible Workshop Topics

Iv.

VI.

Vii.

Who Are You?

A. Understanding your family and you
B. Understanding your interests, aptitudes, and abilities
C. How knowing you can help

World of Work

A What is work?

B Why people work?

C. What are jobs?

D. What work can do for you?

Your Future

A. Your lifestyle and your work
B. Human needs

C. Personality types

Part-time Work

A. What vour part-time work can do
B Clusters of work

. Job Seeking Skills

A. Help-wanted ads

B. State and private employment agencies
C. Applications

D Interviews

E. Letters of application

F. Resumes

Keeping A Job

A Employer expectations
B. Employee expectations
C Gettir:g along with othets
D. How to get ahead

E. Unions

Money

A Salary

8 Fringe henefits
C Tax forms

D 3ocial security
E Budgetls
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Vill. Living Needs

A. How to find a home or apartment
B. How to furnish your home
C. Bargains vs. quality

IX. Education--What is Available?

A. Apprenticeship programs
B. Community college

C. College or university

D. Continuing education

"Amlyu trqdmonal placomom and rmm! coordlnator 1ob
duties 10 determine which hight bo moro appropriatoly por- |
formod bvcllonmhommvu. W AR U RER L

anoua"",‘f ERt ]
- Acmwiry

Note: The following outline is to be used by the workshop facilitator.

Facilitator's Outline Notes

A. Starting Point

1. Explain to participants that placement
and referral professionals often per-
form duties for clients that the clients
could do themselves.

2. Indicate that this activity will focus on
helping clients become more
independent.

3. Have participants review the reading
for Competency 4 on page 12.

B. Process

1. Have the participants list all possible Place responses on newsprint or chalkboard.

job tasks performed by placement and
referral personnel.

2. Have each participant note the tasks
that could be performed by clients.

3. Have individuals pair up to discuss
their lists, noting areas of disagreement
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Facilitator's Outiine Notes

4. Reassemble as a total group and com- Challenge participants to find ways that clients
pare discussions. could perform all tasks.

5. Summarize discussions. Reinforce that
the activity was designed to show ways
of making clients independent, not to
eliminate the placement and referral
function.
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NOTES
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Learning Experience 5
Sensing Clients’ Referral Needs

OVERVIEW

GROUP
ACTIVITY

43
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Aruitoxt provided by Eic:




;i: - Gemmo a tm 'of lndlvldum and/or agcncm that ourfently
lAncD.'!rv'g.UYAl' ST aesist your agency an mll u a Ilot of addmonal potential
AR rofoml aqenh. Ca T e .

After completing the reading for Competency 5 list as many people and/or agencies as you can that
currently serve in referral capacities for your agency. Note beside the name the types of client problems
that require you to seek outside assistance. Check tosee if there is any pattern to your listing of needs.
Next. look over the listing of problem areas and list additional areas in which your agency could use
assistance. For each of these areas, list an individual or agency that could be of assistance.
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INDIVIDUAL
FEEDBACK
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As you analyze possible gaps in your current referral services, look at the listing of possible inservice
topics in the reading for Competency 5. Are these areas that your staff needs training in or that your
agency has or needs externa! assistancein? As you identify additional needs, make an effort to identify
potential referral agencies that you are not currently working with. Use this activity as a brainstorming
experience to broaden your agency's network.

‘Gnou#iﬁiﬁ***l

Note: The following outline is to be used by the workshop facilitator.

Facilitator's Qutline Notes

A. Starting Point

1. Explainthatthe purpose of this activity | Mention that referral agencies should be used to
is to provide participants with atoolto | supplement staff expertise, not replace it.
assist them in more effectively deter-
mining the training needs of their staffs.

2. Indicate that participants will be work-
ing in small groups to develop
questions,

3. Have participants review the reading
for Competency 5 on page 13.

B Process

1. Have participants divide into groups of
four to five members each.

2 Askeac! group to brainstorm areas in
which they require refe:ral services for
their clients.

3 Have each group discuss the reasons Stress that a strong referral network is very
for using outside agencies. Encourage | important--but it should be used selectively.
them to note when the reason is that
"necessary skillsare not present within
staft "
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Facilitator's Outiine Notes

4. Have each group synthesize their dis-
cussion and develop a simple instru-
ment by which they could ascertain
training needs of their staff.

5. Convenetheentire group. inviting them Note the format used a well as the content. Is it
to share their needs assessment | easy to complete? Will it provide usable
instruments with others in the group. information?
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Learning Experience 6
Designing the Record-Keeping System

OVERVIEW

LEARNING
OBJECTIVE

GROUP.
ACTIVITY'
47
EKTC AQ

Aruitoxt provided by Eic:




'ANcDj!rv'g-l:AL s Dovolop uample ',c(lqng regmratlon yorm.. '

As was noted in the reading for Competency 6 on page 14, it is essential to have on file information
abouteach ofyourclients in order to do an effective job placement and referral. In this activity, you are
to design a client registration form--that is, a forin that requests personal planninginformation thatyou

need about each client. As you begin, think of this form as containing the only information besides a
resume that you have about your client.
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INDIVIDUAL .~ . T A P
\ 5L Compare your form.to the sample that is proyided. - .
FEEDBACK - o rweyourformiofio sampia TWTSRIovess

AU

The sample client registration form provided asks for information about both the client’s employment
and occupational plans. Compare your form with it to ensure that you have not omitted anything. You
may want to gather additional information. That's certainly your prerogative; however, be careful notto
make the form so long that it is bulky for your client to complete or for you and your statf to use.

Career Plans Survey

Name o

Answer all the sections that apply to activities you plan to pursue.

A. _____ | plan to get a (part-time, summer, or full-time job. (Circle one)

a. Type of job looking for:

b. What training or experience do you have for this job?

c. Have you ever talked to anyone else who has done this type of work?
yes or no
d Are you willing to look for work outside the community?

yes or no Any special place?

e What type of transportation will you be able to use to get to work?

f Do you know some people who might hire you to do this job?
yes or no

g What do yru think your chances are of getting the job you want?
very good pretty good maybe not so good

h  Other jobs you'd consider doing? _ . . __

49




Check all of the following which might be problems for you in trying to find work--

— l‘;nowing what | like to do and can - poor school record
(o)

. knowing where to look for work _— transportation

___adjusting to city life ___ appearance

. tilling out application blanks —lack of experience

- interviewing for the job ___parents’ attitudes

—other: —

. - | plan to continue my education or training:

— a. At a four-year college (name)

__ b. Ata two-year college (name)

- c. At a vocational or technical school (name)

—.d. Other (name)

1. How sure are you about this decision concerning education or training?
very sure pretty sure not very sure

2. Have you sent in your application yet? yes or no

3. Have you been accepted? yes or no

4. Do you think you'li need some financial help? yes maybe no

5. Have you applied for any financial help? yes or no

6. Do you plan to work while going to school? yes or no

7. Haveyou talked to anyone else who has gone to school there? yes or no

8. What type of career do you plan to enter after you complete your college or technical
program?

9. Check all of the following which might be problems for you in going on to school--

-— meeting my expenses — tilling out the application
. adjusting to a new place (mak- __: deciding what school to attend
ing friends, finding a place to
live, living 1n a city, etc.) . parents don't agree with me
_.... transportation . other: _______ e o -

. passing the entry tests




C. _ | plan on getting an apprenticeship:

1. Name of trade

2 Have you talked to anyone who has done this type of work?

yes or no

3. What have you done toward getting this apprenticeship? (taken the tests, name on waiting list,
etc.)

4. What do you think your chances are of getting the apprenticeship?
very good pretty good not so good
D. _._ I plan on entering the military:

1. Branch

2. Have you talked to a representative of this branch of the armed services? yes or no
3. Have you talked with anyone else in your age group who has entered this branch of the service?
yes or no

4. What have you done so far about enlisting?

E. .__ | plan on marrying shortly after high school:
1. Have you and your future mate discussed your individual roles and responsibilities?
yes or no

2. What roles/responsibilities will you have?

3. How have you prepared yourself for these roles/responsibilities?

4. What will be your source of income? —

F. | plan on doing some volunteer or civic activities:

1 What will you be doing? ___ e

2 Have you ever done this in the past or are you doing this now?

yes or  no
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3. Have you ever talked with anyone else who has done this?

yes or no

G. . | plan on spending more time on the following hobbies or outside interests:

H. __ | plan on traveling for a while:

How sure are you of your plans for next year?

How might these plans change?

What would you do if your plans didn't work out? —

Adapted from Transitional Placement in the Rural School: Career Guidance, Counseling, Placement,
and Follow-Through Program for Rural Schools {(Kosmo and Hartz, 1976).
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GROUP

e Out’ ina 1he M)es of mmrmatlm requirod tor an ideal record- '

Note: The following outline is to be used by the workst.op facilitator

Facilitator's Outline

Notesg

A. Starting Point

1

Explain to participants that the pur-
pose of this activity is to conceptualize
the types of information needed to
operate a placement and referral
service.

. Indicate to participants that this activ-

ity will require that they work individu-
ally and in small groups.

Have participants review the reading
for Competency 6 on page 14.

. rocess

1

nS

Asx participants to individually list tne
types of information they need about
hoth their clients and the resource
agencies with which they ccoperate.

Have participants list types of informa-
tion thatthey need to communicate to
both clients and resource agencies in
the process of placement referral, e.g.,
notihcations, letters of introduction,
etc

Divide participarts into two grot .
and have each group determine the
information needs as viewed by the
total group.

Have each group present their ideal
record-keeping system. inviting others
to chaillenge the information needs
presented

Invite participants to share ideas of
changes they may make in their own
work settings
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Referto reading, noting two categories of forms--
resource forms and client forms.

To aid in reaching consensus, each suggestion
shou'd be supported by a rationale. Allow twenty
to thirty minutes for this process.
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Aruitoxt provided by Eic:

Learning Experience 7
Monitoring Progress

OVERVIEW

LEARNING
‘oauc‘rwa

| sNbMD‘UAL;’ I

AcTiviTY

GROUP
LEARNING
oa.;ecnve

GROUP
ACTIVITY

Share with thcgroup oxampm ouuccomul woﬂtlng rolltlon- o :

emp: between agency. otuﬁ nnd employers.”
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|ND|VlDUAL © . Write questions to be used when intervlowlng employers of
ACTIVITY o yeur cllcnts

In this activity you are a placement and referral coordinator who is preparing to meet with clients’
emplnyers to determine th. success of the placements. After you complete the reading for Competency
7 « 1 page 15, develop a basic list of questions that you would ask an employer.




INDIVIDUAL :
FEEDBACK |

~ Compare your questions to the Ideas provided below.

Do your questions include the following areas:
Yes No
1 Readiness of client to assume the job.
2. Compatibility of client's skills and interests with the job.
3 Ability of client to perform the job.
4 Ability of client to work with peers.
5 Ability of client to work with supervisors.
6. Suggestions from employer to improve placement and referral services.

7. Interest from employer in hiring additional clients.

[

GROUP . Sharewiththogroupexamplnouuocauml wommgulatlon-
ACTIVITY ships between agency mff and omploym. I L A ,;

Note: The following outline is to be used by the workshop facilitator.

Facilitator's Outline Notes

A. Starting Point

1. Explainto participantsthat this activity Check to see how many have worked as place-

1s designed to glean ideas from suc- ment and referral personnei. Find out settings in
cessful experiences that each of them which others have worked with employers--e.g.,
has had in working with agency- career education programs. Their experiences
employer projects. are equally important.

2 Indicate that the group will draw gen-
eralization, from actual experiences.
the result being alist of characteristics
of successful agency-employer wotk-
ing relationships.
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Facilitator's Outline

Notes

3.

Have participants review the reading
for Competency 7 on page 15.

B. Process

1.

Ask participants to think of a “success
story” that they are willing to share
regarding developing and maintaining
an effective working relationship with
community/employer representatives
outside their agencies.

. Ask participants to pair up and share

theirexperiences with the other person.

Ask each pair to list, from the "suc-
cess” experiences, some characteris-
tics of effective working relationships
that would be applicablein all settings.

Reconvene the total group and invite
two or three persons to share their sto-
ries with the total group.

Have the group suggest characteris-
tics that would apply to other settings.

Invite participants to suggest other
characteristics that were identitied in
the small groups.

. Ittime permits, invite someoneto share

a "failure story" and have participants
use the “success criteria" to suggest
what caused the problems.

Write list on flip chart or chalkboard.

68

60




1 Name (Optional) . . . e . .. ... . 3 Date _. . . .__.

2 Position Title

EVALUATION

PARTICIPANT SELF-ASSESSMENT QUESTIONNAIRE

eeee - iewo. . ._.. 4 Module Number

Agency Setting (Circle the appropriate number)

6 Elementary School 10 JTPA. 14. Youth Services.

7 Secondary School 11 Veterans 15. Business/Industry

8 Postsecondary School. 12. Church Management.

9 College/University. 13 Corrections. 16. Business/Industry Labor.

17 Parent Group.

18. Municipal Office.

19. Service Orgamization.
20. State Government.
21. Other.

PREWORKSHOP NEED FOR TRAIN-
ING Degree of Need (circle one for

Workshop Topics each workshop topic)
©
@ ~ (J *éo
F § &5 o
F §F & &

POSTWORKSHOP MASTERY OF
TOPICS Degree of Mastery (circle
one for each workshop topic).

~
3
&Q

@ (]
s&éS

3
&
&
g
& o

10

. Outlining tasks and responsibilities of

placement and referral personnel. 0O 1 2 3 4

. Describing processes for obtaining ad-

ministrative support for a placement and
referral program component o 1 2 3 4

. Listing possible resource persons and

agencies for your placement and referral

effort. o 1 2 3 4
. Conducting information interviews with

potential resources. o 1+ 2 3 4
. Listing questions to be used in a client

needs instrument. 0 1 2 3 4
. !dentifying specific questions to ask clients

inorder to obtain more information about

their needs. o 1 2 3 4
. Outlining possibleworkshop content areas

for your clients. o 1 2 3 4

. Listing jobs tasks of placement and refer-

ral coordinators that could be self-place-

ment competencies of clients. o 1 2 3 4

Listing types of services needed by your

agency and naming potential resources. 0O 1 2 3 4

Surveving staff regarding their profes-

sion needs in serving as referral resources. o 1 2 3 4
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11. Listingtypes of information to be gathered
from clients for a record-keeping system. o 1 2 3 4 o 1 2 3 4
12. Listing types of forms needed for your
record-keeping system and explaining
the rationale for each. 0 1 2 3 4 0O 1 2 3 4
13. Listing questions to ask an eniployer
when monitoring a client's progress. 0O 1 2 3 4 o 1+ 2 3 4
14. Listing characteristics of productive
working relationships between employ-
ers and placement and referral personnel. 0o 1 2 3 4 o 1 2 3 4
Overall Assessment on Topic of Placement
and Referral 01 2 3 4 0 1 2 3 4

Comments:
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Trainer's Assessment Questionnaire

Trainer: __ _ —-.. Date: Module Number:
Title of Module:

Training Time to Complete Workshop: hrs. min.

Participant Characteristics

Numberin Group Number of Males Number of Females ___

Distribution by Position

v --e——. Elementary School Youth Services
i Secondary School Business/Industry Management
I ... Postsecondary School Business/Industry Labor

— Coliege/University Parent Group

e JTPA Municipal Office
Veterans Service Organization
Church State Government
Corrections Other

PART |

WORKSHOP CHARACTERISTICS—Instructions: Please provide any comments on the methods and
materials used, both those contained in the module and others that are not listed. Also provide any
comments concerning your overall reaction to the materials, learners' participations ot any other
positive or negative factors that could have atfected the achievement of the module's purpose.

1. Methods: (Compare to those suggested in Facilitator's Outline)

2. Materials: (Compare to those suggested in Facilitator's Outline)

3 Reaction: (Pa ticipant reaction to content and activities)
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PART Il

WORKSHOP IMPACT —Instructions: Use Performance Indicators tojudge degree of mastery. (Com-
plete responses for all activities. Those that you did not teach would receive 0.)

Group's Degree of Mastery

Not Little Some Good Outstanding
Taught (25% or less) (26%-50%) (51%-75%) {over 75%)

Note: Circle the number that best reflects your opinion of group mastery.

Learning Experience 1

Group 0 1 2 3 4

Individual 0 1 2 3 4
Learning Experience 2

Group 0 1 2 3 4

Individual 0 1 2 3 4
Learning Experience 3

Group 0 1 2 3 4

individual 0 1 2 3 4
Learning Experience 4

Group 0 1 2 3 4

Individual 0 | 2 3 4
Learning Experience 5

Group 0 1 2 3 4

Individual 0 1 2 3 4
Learning Experience 6

Group 0 1 2 3 4

Individual 0 1 2 3 4
Learn.ng Experience 7

Group 0 1 2 3 4

Individual 0 1 2 3 4

Code:

Little: With noconcerntortimeor circumstances within traiming setting it it appears that less than 25% of the learners
achieved what was intended to be achieved

Some: With noconcernfortime or circumstances within the traiming setting 1f itappears that less than close to half of
the learners achieved the learning experience

Good: With noconcern for time or circumstances within the training setting 1f it appears that 50%-75% have achieved
as expected

Outstanding: 1t more than 75% of learners mastered the content as expected
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PART il

SUMMARY DATA SHEET—Iustructions: In order to gain an overall idea as to mastery impact
achieved across the Learning Experiences taught, complete the following tabulation. Transfer the
number for the degree of mastery on each Learning Experience (i.e., group and individual) from the
Workshop Impact form to the columns below Add the subtotals to obtain your total module score.

GROUP INDIVIDUAL
Learning Experience Learning Experience
1 score (1-4) e 1 = score (1-4) —
2 score(1-4) 2 - score (1-4) ——
3 score (1-4) 3 = score (1-4) —_—
4 - score (1-4) . 4 - score (1-4)
5 score (1-4) o e 5 - score (1-4) e
5 score (1-4) e 6 = score (1-4)
7 score (1-4) e 7 = score (1-4) _—
Total e Total
{add up) (add up)

Total of the GROUP learning experience scores and INDIVIDUAL learning experience scores =
Actual Total Score ... ___________Compared to Maximum Total*

"Maximum total is the number of learning experiences taught times four (4).
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Performance Indicators

As you conduct the workshop component of this training module, the facilitator's outline wil: suggest
individual or group activities which require written or oral responses. The following list of perfor-
mance indicators will assist you in assessing the quality of the participants' work:

Module Title: Conduct Placement and Referral Activities

Module Number: CG C-10

Group Learning Activity

Performance Indicators to Be Used for Learner Assessment

Group Activity Number 1:

Brainstorm and present ways to
obtain administrative support for
a placement and referral service.

1. Participants can list rason for establishing placement and
referral services such as--
high demand by clients,
high community unemployment rate, and
® agency responsibility.

2. Do participants see the importance of the presentation of
ideas as well as content?

Group Activity Number 2:
Role play interview situations.

Group Activity Number 3:

React to and discuss a ser es of
client placement problems.

Group Activity Number 4

Analyzetraditional placement and
referral coordinator job duties to
determine which could be per-
formed by clients themselves.

1. Participants can list questions to be asked of resource per-
sons regarding--

job availability.

job requirements,

training opportunities, and

salary.

2. Are participants skilled in providing constructive feedback?

1. Participants can list the types of basic information they need
about their clients including--

interests,

abilities,

job-seeking skills,

job-holding skills, and

job-changing skills.

2. Can participants identify how their values affect their com-
munication with clients?

1. Participants can list job placement activities which can be
performed by clients such as--
setting appointments for interviews, and
following-up with potential employers.

2. Can participants name placement activities that cannot be

performed by clients?
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Group Activity Number 5: 1. Participants generate quesiions which--
e focus on profiassional needs of staff, and

evelo : :
D P a needs assessment ® focusonservices deemed appropriate for areferral pr s ram.

instrument.

~»

Do participants write their question so that responses will
provide them with quality information?

Group Activity Number 6:

-

Participants should be able to list types of material included
in both--
® resource forms, and
¢ client forms

Outline types of information re-
quired for an ideal record-keeping
system.

2. Can participantsidentify forms currently usedthat shouid be
deleted?

-

Group Activity Number 7. Participants can list characteristics of etfective working rela-
tionships such as--

& openness to feedback,

® carrying out commitments, and

® soliciting help and advice.

Discuss examples of successful
working relationships between
agency staff and employers.

2. Can participants identify actual changes they have made in
their programs as a result of employer feedback?
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ADDITIONAL RESOURCES

The following mate -1als can provide you with additional information as you plan your placement and

reterral services.

Hartz. John D.. and Kosmo, Susan J. An Individu-
alized Appiroachto Career Counseling and Career
Placement. Career Guidance, Counseling, Place-
ment and Fellow-Through Program for Rural
Schools. The National Center for Research in
Vocational Education. 1960 Kenny Road, Colum-
bus. OH - 3210, 1977.

Thegpurpose ofthis document 1sto present back-
ground informatiun for those persons interested
In developing career counseling and transitic-at
placement programs. Although designea for use
in rural schools. the concepts and suggestions
can e Lseain any setting. A unique aspect ofthe
document is its entphasg‘s on the seli-sufficiently
neaded by the client in the placement process

Freiding Joyce. and Firitling. Marvin. Conduct-
ing Job Placement Programs National Consor-
hum on Competency-Based Staff Deveiopment

American Institutes for Research. P.O. Box 1113,
Palo Alto, CA 94302, 1978.

This module is designed to aid the reader in
developing job placement services in a school
setting. Activities within the module make it us-
able as a self-instructional tool as well as ©. 2that
can beused within agroup. Itis bothcomprehen-
sive and eas¥ -'n-read and should be of assistance
to anyone desiyning a job placement program

Finding Your First Job. Houghton Mifflin, 1900 S.
Batavia Ave.. Geneva, IL 60134, 1975,

Thus booklet dea!s with aspects of job hunting
from ihe standpuint of the teenager seeking a first
full-ti.ne job. It describes employment trends
expected throughout the 70's, various methods of
job entry (apprerticeships, on-the-job training,
etc.). and hasic information that any job seeker
should




should have (social security, child labor laws,
etc ). It discusses effective job hunting practices
indetail--hcwto locate jobs, how to write resumes,
how to get the most out of an interview, etc. It
ntfers suggestions on deciding which job to
accent and recommends ways of getting off to a
good start and progressing on a new job. The
package includes a leader's guide and a student
workbook. It can be used for self study by stu-
dents or provide group experience in working
toward a common goal of gainful employment.
Topics covered include: Careers for the Future;
Types of Jobs to Look For; Getting Ready to
Lcok: Filling Out the Forms; How to Find Out
About Jobs: The Interview; Deciding Which Job
to Take; Getting Along on the Job; and Where Do
You Go from Here. The !eader's guide has sug-
gested materials and resources that can be used
to set up situations and develop motivation.

Flight Plan* Toward a Career Choice--Schooland
Community as Co-Pilots of Career Education.
Akron, OH Public Schools, 1977. 217 pages.

The aim of this manual is to help educators
implement or expand collaborative community
programs in career education. The manual cov-
ers topics such as determining whether local
conditions are favorable for collaborative efforts,
sel-cting. engaging. and traintng school and com-
munity personnel in determining program goals
and activities. and evaluating the program. Utili-
zation of local and natiocnal resources, parent
involvement, and tudent placement are also dis-
cussed. Examplesin the manual aretaken iargely
from the experiences of the Akron school system
in developing this system's collaborative career
education activities with the community. The
book shouid. however, be generalizable to other
school systems

Job Placament Georgia Department of Educa-
Yion, Atlanta. GA, 1978. 40 pages

This concise manual deals dire:ctly with piace-
ment services for those ages 14 to 21 (in or out of

school). It was compiled by the Atlanta Public
Schools and is directed to school systems initiat-
ing a job placemeni program. “Planning and
Management” covers administration, >rganiza-
tion, development of objectives. advisory com-
mittee. operational decisions, and the relation-
ship of vocational personnel to the placement
program. "Student Development” deals with stu-
dents' needs and assessment of their strengths,
developing job seeking and job holding skills,
and development of the disadvantaged and hand-
icapped. "Job Development" involves compiling
employer lists, surveying employers, and com-
munity relations. “Central Record System” de-
scribes the organization and maintenance of
records and provides samples. "Follow-Up and
Follow-Through" outlines the supporting factors
required at various stages of the program and the
steps needed to obtrin feedback information
from a follow-up study.

Placement Services: A Training Manual. National
Association for |rustry Education Cooperation
in cooperation with the National Advisory Coun-
cil on Vocational Education, 1000 16th Street,
N.W., Suite 200, Washington, DC 20036, 1975. 224
pages.

This manual is designed tobe used in aworkshop
format to prepare educators to plan, organize, or
direct comprehensive school-based job place-
ment service programs. The manual is organized
into twelve chapters. divided into three major sec-
tions: Basic Foundations, Organizing the Com-
munity, Operations and Management. Attheend
of each chapter, suggestedlearning activities are
provided which should enable workshop partici-
pants to develop a tentative work plan and model
for their own programs. References and sugges-
tions for additional reading and useful appendi-
ces are also provided. The manual is a self-
contained instructional package. The workshop
leader does nol havy> to be a specialist in job
placement, but inste2§ must act as organizer,
planner, and discussion leader.
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The Competency-Based Career Guidance Module Series was developed by a consortium of agencies. The
fol' »wing list represents key staff in each agency that worked on the project over a five-year period.

The National Center lor Research in Vocational Education

Harry N Drier ...............cc00v0 Consortium Director
RobertE. Campbell ... ................. Project Director
LindaA Ptister ................... Former Project Director
RobertBhaerman.... ................ Research Specialist
Karen Kimmel Boyle ................... Program Associate
Fred Williams .. .............ovvinnvnnns Program Associate
American institutes tor Research

G BrianJones ..........coeiiiiiinnene, Project Director
Linda Philips-Jones ............ Associate Project Diractor
Jack Hamilton .................. Associate Project Director
University of Missouri-Columbia

NormanC Gysbers...................... Project Director

American Associstion for Counseling and Development
Jane Howard Jasper .............. Former Project Director

American Vocstlional Association

WayneleRoy ..............cvuee Former Project Director
RoniPosner............ccoeveneen Former Project Director
U.S. Department of Education, Office of Aduit

and Vocational Education

DavidPritche . ... coiii i iiieiie e Project Ofticer
HolliCondon ...............covviiinnnane, Project Officer

A number of national leaders representing a variety of agencies and organizations added their expertise to the
project as members of national panels of experts. These leaders were--

Ms Grace Basinger

Past President

National Parent- Teac.ier
Association

Dr Frank Bowe
Former Executive Director

Ms Jane Razeghi

Education Coordinator

American Coalition of Citizens
with Disabilities

Mr Robert L. Craig

vice President

Government and Public Aftairs

Amernican Society for Training
and Development

Dr Walter Davis
Director of Education
AFL-CIO

Dr Richard DiEugenio

Senior Legisiative Associate

(representing Congressman Bill
Goodling)

House Education and Labor
Committee

Mr Oscar Gjernes

Admimistrator {Retired}

U S Department of Labor

Division of Employment and
Training

Dr Rober) W Giover

Director and Chairperson

Federal Committee on
Apprenticeship

The University of Texas at Austin

Dr Jo Hayshp

Director of Planning and
Development in Vocational
Rehabiitation

New Hampshire State Department
of Education

Mrs Madeleine Hemmings
National Aliance for Business

Dr Edwin Herr
Counselor Educator
Pennsylvama State University

D¢ Elaine House
Professor Ementus
Rutgers University

Dr Dawvid Lacey

Vice President

Personnel Planning and Business
Integration

CIGNA Corporation

Dr Howard A Matthews

Assistant Statf Director

Education (representing Senator
Onn G Mateh)

Committee on Labor and Human
Resources

Dr Lee McMurrin
Supernintendent
Milwaukee Public Schools

Ms Nanine Meikiejohn
Assistant Director of Legisiation
Armer:ican Federation of State.

County and Municipal Employees

G Joseph D. Mitls

State Director of Vocational
Education

Flonida Department of Education

Dr Jack Myers

Director of Health Policy Study and
Private Sector Initiative Study

Amencan Enterprise institute

Mr Reid Rundell
Director of Personnel Development
General Motors Corporation

Mrs Dorothy Shields

Education

Amencan Federation of Labor/
Congress of Industrial
Organizations

Dr Barbara Thompson

Former State Superinte ndent

Wisconsin Department of Public
Instruction

Ms Joan Wills

Director

Employment and Training Division
National Governors’ Association

Honorable Chaimers P Wyne
Congressman/Ohio
U S Congress
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